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BRANDING & PACKAGING 



Importance of Identity 



Importance of Identity 



What’s your product personality? 



Attributes & differentiation 



The same, but different 



The same, but different 



The same, but different 



The same, but different 



Same, but different 



The same, but different 
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Importance of shelf impact 



Flexibility in display 



How is your product perceived? 



How is your product perceived? 



What’s your “voice”? 



What’s your “voice”? 



BUILDING YOUR 
PRESENCE 



Meet & Personalize your Product 



Different venues beyond traditional store/
markets 



Demos=SALES! 



Demos=SALES! 



Demos=SALES! 



•  Contact store at least 3 wks ahead of time 
•  Connect with team & marketing team 
•  Review expectations & policies 

– Will need to supply all equipment necessary 
for demo (table, linen, product to sample, 
cups, etc.) 

How to Schedule 



•  Elevator Speech 
•  Solution Driven 

Demos 
•  Coupons, special 

incentives 

Best Practices 



Best Practices 



Smile! 



CREATIVE PARTNERSHIPS 



Creative Collaborations 



Creative Collaborations 



Creative Collaborations 



Creative Collaborations 



Creative Collaborations 



Creative Collaborations 



Creative Collaborations 



Exclusive Products 



STAYING CONNECTED 



www.yourbusiness.com 



Social media 



What are you up to? 



What are you up to? 



Effective cross-promotion 



Effective cross-pollination 



Consistency across channels 



•  Samples for team to try 
•  Team Trainings 
•  Special pricing (initial release) 
•  Special incentives for team to sell 

–  Increase sales FP over FP : win a gift card 

Engage	
  TMs	
  Best Resources – Team Members! 


